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THE PROBLEM:

Many current agriculture practices 
challenge the principles of sustainability
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FARMERS
Continually increasing market demands 
make it harder to stay profitable.
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SOIL
Land is often stripped of nutrients, eroding, losing capacity 
to retain water, feed crops and support dairy farms.
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BUSINESS
Milk price volatility for producers and processors



OUR PURPOSE:

Sustainability is core to our business model



Antoine Riboud, 1972















OUR APPROACH:

One size does not fit all—in our business or 
how we think about sustainability



PRODUCTS
Dairy and 
plant-based

MILK
Conventional,
organic, non-GMO,  

grass fed

FARMS
From 20 to 

4,000 milking 
cows



Farmers

Soil

Business
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FARMERS: PROFIT & GENERATIONAL STABILITY
By addressing the root causes of volatility, we help farmers focus on 
farming and generational transfer instead of short-term costs.



FARMERS: PARTNERSHIP
By focusing on people, we support shared learning 
for generations of farmers to come.
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SOIL: PRACTICES
By advancing regenerative agriculture practices, we 
help to restore the soil so it works harder for us.
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Danone North America Soil Health Program: Year One
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Example Courtesy of Dr. David Johnson
New Mexico State University

EXAMPLE: SOUTH DAKOTA FARM

Restoring Soil Increases Carbon in Soil by a Factor of 10x
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BUSINESS: PREDICTABILITY
By investing in a sustainable approach to agriculture, we reduce 
uncertainty in our own costs, leading to more innovation.



Farmers

Soil

Business

• Profit & Stability
• Partnership

• Practices

• Predictability



OUR FUTURE:

“At Danone, we believe that each time we eat 
and drink, we can vote for the world we want.”

EMMANUEL FABER AT CONSUMER GOODS FORUM SUMMIT, JUNE 2017


