"DAIRY FORUM 2020

#DairyForum



THE POWER OF

The Power of Change



THE POWER OF DAIRY

DAIRY FORUM 2020

Michael Dykes, D.v.m.

President and CEO
International Dairy Foods Association



"DAIRY FORUM 2020

#DairyForum






*

a0
=
Qo
=
©
c
O
bl
D,
-
O
=
S
=
@










THE POWER OF DAIRY

DAIRY FORUM 2020

IDFA Executive Council

Industry Segment Boards

IDFA Fluid IDFA Ice IDFA Cheese IDFA Yogurt IDFA

Milk Board Cream Board J Board and Cultured J Ingredients
Products Board
Board
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THE POWER OF

Change and Results
y// Focusing on trade

”—’Si\“,i“é;& e USMCA passes

| e Phase 1- Japan deal complete
$55 ¢ Phase 1-China deal complete

.77 =) Collaborating across the industry

¢ 5253 million USDA purchase of fluid milk for food banks (IDFA/MilkPEP/Feeding
America)

e Historic collaboration with NMPF on Farm Bill priorities

Aligning federal funding with federal policy

e S1 million appropriated for a SNAP milk incentive program
* S3 million for USDA ARS ice cream waste research
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Change is.....

Embrace it. Lead it.
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Dairy is evolving...

Gallon of Milk

Whey Protein Bar

Whey Protein
Drink
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LIVE REAL

FARMS"

LIVE REAL
FARMS®
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STRAWBERRY HEAT

Sharp White Cheddar Cheese,
Spicy Strawberry Spread &
Rosemary Crackers
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Breaks:
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CAVE AGED AT LEAST EIGHT MONTHRS
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US Per Capita Consumpt

Dairy
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Where Consumers Are Getting Dairy Has Changed
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Consumers value.....

&Q, Health and wellness

g Affordability
G

)w Ability to meet specific nutritional or value-based

characteristics

C’) Sustainability
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Majority Say Sustainability of Food Important

Sustainability for consumers means reducing pesticides, an affordable food supply and conserving natural habitats

Importance of Sustainability in Food
Products Purchased

599%

Important ®

HVery important
B Somewhat important
Neither important nor unimportant
m Not very important
m Not at all important
m Don't know enough

Ranked Important Aspects of Sustainable

Food Production
(OfF those who say it’s important their food be produced sustainably)

Reducing the -amount of pesticides* _:l ‘t

Ensuring an affordable food supply

Conserving the natural habitat*

I

Ensuring sufficient food supply for the growing population*

Conserving farmland over multiple generations mRated 1

Less food and energy waste .:l ORated 2-3

Produce more food with less use of natural resources

Fewer food miles {shorter distance from farm to point of .:"l
purchase) Bl : 4

None of the above are important* I

0% 20% 40% 60% 80% 100%

Q45: How important is it to you that the food products you purchase or consume are produced in a sustainable way? (n=1,009)
Q46: What 3 aspects of producing food in a sustainable way are most important to you? (Select top answer. ) (Of those who say it’s Important thelr food be produced sustainably, n=583)

*Response text has been abridged

FOODINSIGHT.ORG
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Sustainability includes...

V)
é
a Environmental stewardship

Ensuring workforce and workplace wellbeing

Harnessing information technology to create the conditions
for continued growth across our industry
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US Milk Production & Cows
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US Milk Production and Dairy Cow GHG Emissions

240 80,000
220 75,000
200 70,000
180 65,000
160 60,000
140 55,000
120 50,000
100 45,000
80 40,000
60 35,000
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USDA, FAOSTAT US Milk Production (Billion Pounds, L) Emissions From Cows (Gigagrams CO2, R)






i IR
= lllmE= [ Tl | Tl
gl | i1 N
il i | ’H"" it 1 . i) | i
i - j}; H K |) |p '?ni i
| B8 YIS rmwmt\HHHHH L
T

HHHHH G % b

g et




THE POWER OF

US Dairy Exports
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US Milk Production to 2028
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2018 Milk Utilization 2028 Milk Utilization

Skim Solids Basis, USDA Data, Blimling and Associates Calculations Skim Solids Basis, USDA Data, Blimling and Associates Calculations
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U.S. Free Trade Agreements

. Free trade agreements with the United States

EU Free Trade Agreements

.
%

- EU & Customs union . Preferential trade agreement being negotiated

. European Economic Area . Potential for free trade partnership

. Preferential trade agreement in place . Stand-alone investment agreement being negotiated
- Preferential agreement awaiting adoption/ ratification Preferential agreement in the process of modernisation

48
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How do we embrace change?

Innovate to evolve

Take bold risks. Think in new ways.

Build coalitions with new allies
Diversify product array
Expand markets

52



THE POWER OF DAIRY

DAIRY FORUM 2020

The Power of
alry,
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The POWER of
DAIRY is YOU!
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Together, we are making a
difference for dairy.
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Thank you!

&, (202) 220-3539

¢ mdykes@idfa.org

O @michaeldykesdc
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