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We Serve 
46 Million 
Americans

We Reach
Every County 

in the U.S.

We Provide 
4.2 Billion 

meals each year

And yet…





People are experiencing food insecurity in 
your community and in every county in the US.
41 million people in all.

food insecurity rates
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What Does Food Insecurity Look Like?

On average food insecurity is experienced  
for 7 months of the year $250
33% have at least 1 senior

38% have children (median annual income 
for households with children is $11,700)

20% have at least one member who served 
in the military

54% of all client households have a member 
that has worked in the past 12 months

$11,721

89%

The approximate average monthly SNAP 
benefit per household

The median annual income for a 
household with children

of households with children report 
what they receive from charitable food 
programs lasts two weeks or less



Connecting nutritious 
food with those in 
need can alleviate 
hunger and help 
companies, 
communities, & the 
environment Financial

Impact
Environmental

Impact

Community
Impact



How Can We Solve the Meal Gap?

Advocate w/ 
Congress & 

Federal 
Government

Identify
Policy Solutions

Foster Innovation 
& Scalable 
Solutions 

Educate Key 
Stakeholders 



ReFED Analysis of Food Rescue Solutions:



US Policy Enablers for Food Donation 
 Federal liability protection for donors 
 Federal enhanced tax benefits for donors 
 Applies to sale, part sale/part donation, or 

donation
 Corresponding state tax credits in 

numerous states 



• Protects companies from liability when 
donating to a nonprofit organization 

• Protects companies from civil and 
criminal liability should the product 
donated in good faith later cause harm to 
the needy recipient

• Standardizes donor liability exposure. 
Legal counsel no longer has to 
investigate liability laws in 50 states

• Sets a floor of "gross negligence" or 
"intentional misconduct" for persons who 
donate food

BILL EMERSON GOOD SAMARITAN FOOD 
DONATION ACT
PUBLIC LAW 104-210



Federal Food Donation Tax Incentives Can Apply to the 
following situations:

1.  Donations of excess food that are not destined for a 
retail outlet
─ Donations apply to all donors, including c corporations, 

non C corporations, cooperatives
2.   Part sale part donation opportunities of excess food
─ Example, product that must be processed to enable a 

donation
3.  Planned sale models that provide food banks with food 
purchases under commercial retail value
─ Donor can take a tax deduction on the difference 

between the retail sale price and the contract price to 
food banks

*This flexibility was enabled by passage of the PATH ACT 
in  December 18, 2015.



Additional Opportunities to Strengthen Food Donation or Sales 
through Policy:

• Establish standardized date 
labels

• Address the 21 states that do 
not allow donation of past date 
food

• Ensure milk marketing orders 
are not a barrier to connecting 
food banks with surplus milk 

• Establish funding to address 
the barriers (processing, 
transportation) in episodic 
donation opportunities 



FEED
AMERICA AND FILL 

FOOD BANKS WITH DAIRY




